Green Gas Logo to be Featured in the 'Design DNA:
Logos' book

By Michaela Brngalova

We are very pleased to announce that the Green Gas logo has been chosen to
be featured in the ‘Design DNA: Logos’ publication written by Matthew
Healey, a freelance brand consultant, graphic designer and the author of
‘What is Branding?’.

This has been achieved with the help and hard work of our corporate
designer, Ellen Wibye, who has helped to create the logo to reflect the
company core activity and corporate values in line with the current design
trends. The methane molecule created out of four ‘g’s links Green Gas to
methane in a simple and graphic way.

Ellen submitted our logo to Matthew Healey earlier this year and we are very pleased that it has
been chosen as one of 500 most interesting logos from around the world. The book analyses how
and why logos are constructed to successfully communicate and convey brand value and will be
published this year.

Design approach: '...The brand needed to communicate across a range of cultures including Russian,
Chinese, and Latin American. The designer sought to strike a balance between being down-to-earth
but not boring, and professional but not glossy; and to have a versatile symbol with longevity and
universal appeal. The structural formula of methane is the basis for the logo. For collateral materials
the identity was augmented with a motion blur and spots of complementary colours to represent
energy sources and the idea of a dynamic, forward-thinking company.’

Ellen Wibye comments: ‘I am very pleased that the Green Gas logo has been chosen for ‘Design
DNA: logos’. I have worked with Green Gas from the very beginning and appreciate even more that
what we do together and how it has evolved is receiving recognition.

Ellen has had her work featured in other publications, including the ‘Really Good logos Explained’
published by Rockport Publishing, the ‘Logolounge’ by Rockport Publishing and the ‘Logolicious’ from
Crescent Hill Books which are both due to be published this year. Apart from her achievements
within Graphic Design, Ellen has also won several advertising awards including the Cannes
Advertising Festival and the Clio award.

MANUFACTURING & MARKETING

This is a broad category that covers the makers of everything from solar
panels to barbecue grills, as well as the companies that sell those things and e £
install them in your home or business. The key ch istics a f s

logo needs to convey are quality and d. dability, reassuring that
their money is well spent, and that the firm will still be around tomorrow to
replace equipment if it breaks. Retailers, likewise, need to persuade customers
that their experience will be rewarding.
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